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PROGRAMA CURRICULAR
COURSE UNIT CONTENT

1 — Objetivos de Aprendizagem
Intended learning outcomes

Design de Edicao aborda as praticas e mecanismos editoriais contemporaneos que testam as
fronteiras da edicédo e nestes reconhecem a centralidade do design de comunicagéo e das praticas
artisticas. A disciplina tem por objetivos:

caracterizar e explorar o acto de publicar na contemporaneidade nas suas mais diversas
manifestacgdes;

analisar a coabitagdo e contaminacéo entre publicagdo impressa e digital;

analisar fendmenos de renascimento e manutencéo do objeto impresso;

potenciar a expressividade autoral;

desenvolver modos de produgéo e de gestdo de conteldos;

explorar as relagées entre forma e conteudo, ideia e expressdo/representagéo;

explorar diferentes processos de materializagéo e de produgéo do objeto editorial, assentes
na exploragéo, rentabilizagdo e complementaridade de meios.

Design and publishing addresses contemporary editorial practices and mechanisms that test
the boundaries of publishing and in them recognize the centrality of communication design and
artistic practices. The course aims to:

characterise and explore the act of contemporary publishing in its most diverse manifesta-
tions;

assay the cohabitation and contamination between print and digital publishing;

analyse the phenomena of renaissance and preservation of the printed object;

enable authorial expressiveness;

develop ways of producing and managing content;

explore the relations between form and content, idea and expression/representation;
explore different materialization and production processes regarding the editorial object,
based on the exploration, profitability and complementarity of means.

2 — Conteudos Programaticos
Syllabus

1.

Paradigmas e problematicas editoriais emergentes

1.1. Publicar como prética artistica: do livro de artista a publicagdo expandida;

1.2. O livro como objeto de experimentagdo em Design de Comunicagéo;

1.3. Publicacdo prépria: o designer como autor, editor, produtor e distribuidor;

1.4. Contaminacdes papel/pixel (replicacdo, remediacéo e hibridizacéo): publicar num mun-
do predominantemente digital;

1.5. A manutencgéo da publicagdo impressa: o livro como paradigma;

1.6. Liberatura, hybrid novels e visual writing.

Producgéo editorial: edi¢édo, producgao, circulagao/distribui¢cdo, arquivo

2.1. Modelos alternativos: exploragéo das fronteiras da edigéo;

2.2. Metodologias de produgéo: criagdo, edicdo e gestado de conteldos;

2.3. Processos colaborativos, interdisciplinares, relacionais e automatizados;

2.3. Redes de publicagéo independente;

2.4. Print on demand e vanity press.
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1. Emerging publishing subjects and paradigms
1.1. Publish as an artistic practice: from artist book to expanded publication;
1.2. The book as an object of experimentation in Communication Design;
1.3. Self-publishing: the designer as author, publisher, producer and distributor;
1.4. Paper/pixel contamination (replication, remediation and hybridization): publishing in a
predominantly digital world;
1.5. The maintenance of the printed publication: the book as paradigm;
1.6. Liberature, hybrid novels and visual writing.
2. Editorial production: editing, production, circulation/distribution, archive
2.1. Alternative models: exploring publishing boundaries;
2.2. Production methodologies: creation, editing and content management;
2.3. Collaborative, interdisciplinary, relational and automated processes;
2.3. Independent publishing networks;
2.4. Print on demand and vanity press.

3 — Metodologias de Ensino e Avaliagao
Teaching and Evaluation Methodologies

A metodologia de ensino organiza-se em torno da exposi¢do tedrica de matérias, anéalise de
objetos editoriais e desenvolvimento de exercicios/projetos praticos.

A avaliacdo é continua, perioddica e final. Estdo previstas duas avaliagdes periédicas (uma a meio
e outra no final do semestre).

A avaliagdo continua incide sobre a assiduidade, participagao nas aulas, cumprimento de pra-
zos e empenho na resolugéo dos trabalhos propostos. A avaliagao periddica incide sobre o desen-
volvimento dos projetos praticos, segundo os seguintes critérios: fundamentagdo, metodologia,
adequacéo da proposta, criatividade/originalidade, apresentacdo e execugéo.

A classificagéo final da disciplina resulta da seguinte ponderacéao:
1. avaliacdo continua (10%);
2. avaliacdo periddica (70%):
— elementos de avaliagdo: exercicios/projetos.
3. avaliacdo final (20%):
— elementos de avaliagdo: reformulacdo dos exercicios/projetos realizados ao longo do
semestre.

The teaching methodology is organized around the theoretical exposition of subjects, the anal-
ysis of editorial objects and the development of practical assignments/projects. The evaluation
is continuous, periodic and final. Two periodic evaluations are planned (one at the middle of the
semester and another at the end).

Continuous evaluation focuses on attendance, participation in classes, compliance with dead-
lines, and commitment to solving the proposed assignments. The periodic evaluation focuses on
the development of practical projects, according to the following criteria: foundation, methodolo-
gy, proposal adequacy, creativity/originality, presentation and execution.

The final grade results from the following weighting:

1. continuous assessment (10%)

2. periodical assessment (70%):

— evaluation elements: exercises/projects.

3. final evaluation (20%):

— evaluation elements: reformulation of exercises/projects carried out throughout the se-
mester.
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