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PROGRAMA CURRICULAR
COURSE UNIT CONTENT

1 — Objetivos de Aprendizagem
Intended learning outcomes

Compreender a relevancia sociocultural da informacgao e identificar a importéancia do design de
informacgéo na atualidade;

Perceber a evolugéo histérica das Tecnologias de Informagédo e Comunicacgao;

Reconhecer as dreas e meios de intervencao do Design de Informacéo;

Compreender a hierarquia Dados—Informagdo—Conhecimento—Sabedoria e identificar as ine-
rentes distingdes conceptuais;

Compreender os critérios de classificacdo de dados e os métodos de codificagdo visual de in-
formagéo;

Entender a percepgéo e o processamento mental da informacéo visual;

Reconhecer a dimenséo interdisciplinar do design de informagédo e compreender a sua especi-
ficidade metodolégica;

Analisar criticamente e explorar o desenho de dispositivos do dominio do design de informacéo,
nomeadamente calendarios, horarios, mapas, diagramas, infografias, visualizacoes de dados, sis-
temas de sinalizagéo e/ou interfaces gréficas.

Understand information’s sociocultural relevance and identify the present importance of infor-
mation design;

Understand the historical evolution of Information and Communication Technologies;

Acknowledge the areas and means of intervention of information design in the contemporary
context;

Understand the Data-Information-Knowledge-Wisdom hierarchy and identify its inherent con-
ceptual distinctions;

Understand the data classification criteria and visual information encoding methods;

Understand visual information perception and mental processing;

Acknowledge the interdisciplinary dimension of information design and understand its method-
ological specificity;

Critically analyze and explore diverse information design devices, namely calendars, schedules,
maps, diagrams, infographics, data visualizations, signage systems and/or graphical interfaces.

2 — Conteudos Programaticos
Syllabus

1. Informacgéo + Design

— A sociedade da informac&o e a necessidade do Design de Informagéo [DI];

— Marcos histoéricos de inovagéo nas tecnologias de informagao e comunicagao;
— A afirmagéo do design de informagéo e o seu vasto campo de actuagéo.

2. Comunicacgéo e percepgao visual

— Dados—Informagdo—Conhecimento—Sabedoria: o espectro da compreensao e a geragéo
de significado;

— Estrutura e Representacao: critérios de classificagdo de dados e métodos de codificagdo
visual de informagéo;

— Viséo, Percepgao e Cognigéo: fisiologia e psicologia do processo de aquisi¢éo e processa-
mento mental de informagéo.
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3. Dl em acgéo

— O cariz interdisciplinar do DI e a metodologia human/user-centered,

— Isotype, um caso exemplar na histéria do design de informacao;

— Anaélise e exploragéo pratica de casos: icones, simbolos e pictografia; sistemas de sinaliza-
¢do; mapas e diagramas; infografia e narrativas visuais; graficos estatisticos e visualizagdo
de dados.

1. Information + Design

— The information society and the need for information design [ID];

— Innovation milestones in information and communication technologies history;
— The affirmation of information design and its wide field of action.

2. Communication and visual perception

— Data-Information-Knowledge-Wisdom: the understanding spectrum and the generation of
meaning;

— Structure and Representation: data classification criteria and methods of information visual
encoding;

— Vision, Perception and Cognition: physiology and psychology of the acquisition and mental
processing of information.

3. Dlin action

— The interdisciplinary nature of ID and the human/user-centered methodology;

— Isotype, an exemplary case in information design history;

— Analysis and practical exploration of ID cases: icons, symbols and pictography; signage
systems; maps and diagrams; infographics and visual narratives; statistical graphs and data
visualization.

3 — Metodologias de Ensino e Avaliagao
Teaching and Evaluation Methodologies

A metodologia de ensino inclui quatro componentes:

Expositiva — apresentagdo dos conteudos programaticos e de casos de estudo;

Participativa — anélise e discussao critica dos conteudos programaticos e dos casos de estudo;
Experimental — resolugéo de exercicios praticos, em grupo e/ou individualmente;
Auto-estudo — leitura da bibliografia de referéncia.

A avaliacdo incide sobre o dominio dos conteudos programaticos e a sua aplicagdo concretiza-
-se em exercicios tedrico-praticos e em teste(s) escrito(s).

A classificacdo final (0-20 valores) resulta da ponderagéo de:

1. Avaliacdo periédica (80/100%)

Elementos de avaliagéo:

Teste escrito (40/50%), a realizar a meio do semestre;

Exercicios tedrico-praticos (40/50%) a concretizar até ao final do semestre.

2. Avaliacio final (20%)
Elementos de avaliagéo:
Teste escrito e/ou reformulagéo de exercicios realizados ao longo do semestre.
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Dispensam de comparéncia a avaliagéo final os alunos com classificagcdo média igual ou supe-
rior a 10 valores obtida em avaliagdo periddica e que nao pretendam reformular os elementos de
avaliagdo realizados anteriormente (classificacéo final resulta da avaliagdo periodica [100%]).

Sao admitidos a avaliagéo final apenas os estudantes com classificagdo média igual ou superior
a 6 valores obtida na avaliagdo periddica (classificacéo final resulta da avaliagéo periddica [80%] e
da avaliag3o final [20%)).

The teaching methodology includes four components:

Expositive — presentation of syllabus contents and case studies;

Participatory — analysis and critical discussion of program content and case studies;
Experimental — resolution of practical exercises, in group and/or individually;
Self-study — reading of the reference bibliography.

The assessment focuses on the syllabus contents and its application is carried out in theoreti-
cal-practical exercises and written test(s).

The final grade (0-20 values) results from:
1. Periodic evaluation (80/100%)
Elements to be graded:
Written test (40/50%), to be held in the middle of the semester;
Theoretical-practical exercises (40/50%) to be completed by the end of the semester.

2. Final evaluation (20%)
Elements to be graded:
Written test and/or reformulation of exercises carried out during the semester.

Students with an average grade of 10 or higher obtained from a periodic evaluation and who do
not wish to remake previously evaluated elements are absent from the final assessment (final grade
results from the periodic evaluation [100%)]).

Only students with an average grade of 6 or higher obtained in the periodic evaluation are ad-
mitted to the final assessment (final grade results from the periodic evaluation [80%] and the final
evaluation [20%]).

4 — Bibliografia Recomendada
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