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PROGRAMA CURRICULAR
COURSE UNIT CONTENT

1 — Objetivos de Aprendizagem
Intended learning outcomes

A unidade curricular procura promover competéncias em produgéo para os novos media através
de técnicas de user experience (UX), incluindo pesquisa, definicdo de estratégias, elaboracéo e
validagéo de ideias, desenvolvimento de protétipos e implementagéo e validagdo de um produto,
compreendendo as diferentes tipologias multi-device. Produgdo em Novos Média tem como
principais objetivos:

a)
b)

c)

d)

compreender o conceito de UX e a sua importancia para os media interativos.
desenvolver produtos direcionados ao publico-alvo utilizando uma abordagem centrada
no utilizador.

implementar metodologias, convengdes e praticas de desenvolvimento de produtos
e articula-los com a dinamica projetual, encontrando espago para a experimentagéo e
abordagem criativa.

aprofundar competéncias de investigacdo e de andlise para conceber, projetar, produzir
e implementar produtos em conformidade com as tecnologias emergentes e nas diversas
plataformas.

The curricular unit seeks to promote production skills for new media through user experience
(UX) techniques, including research, definition of strategies, elaboration and validation of ideas,
development of prototypes and implementation and validation of a product, including different
types of multi-device. Production in New Media has as main objectives:

a)
b)
c)

d)

understand the concept of UX and its importance for interactive media.

developing products targeted to the target audience using a user-centered approach.
implement methodologies, conventions and practices for the development of products
and articulate them with the design dynamics, finding space for experimentation and
creative approach.

deepen research and analysis skills to design, design, produce and implement products in
accordance with emerging technologies and across platforms.

2 — Conteudos Programaticos
Syllabus

Fundamentos de HCI nos novos media

HCI, design de interagéo, interface, usabilidade e acessibilidade, user experience (UX) e design
centrado no utilizador;

Digital storytelling e narrativa (web-based stories, histérias interativas, hipertexto e computer

games);

Ecossistemas multi-dispositivo;
Inovagéo tecnoldgica e novas tendéncias (loT).

Producdo em novos media com técnicas de UX

Ciclo de desenvolvimento de produtos;

Pesquisa quantitativa e qualitativa;

Analise heuristica;

Padrdes comportamentais e perfil do utilizador, user journeys e personas;
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Arquitetura da informacéo;

Design de interacéo, wireframes (protétipo de baixa fidelidade) e UX;
Design e user interface (Ul);

Protétipo de alta fidelidade e validagdo em multi-devices;

Testes de utilizador.

Fundamentals of HCI in new media

HCI, interaction design, interface, usability and accessibility;

User experience (UX) and user-centered design;

Digital storytelling and narrative (web-based stories, interactive stories, Hypertext and computer
games);

Multi-device ecosystems;

Technological innovation and new trends (loT);

Production in New Media with UX techniques

Product Development Cycle;

Quantitative and qualitative research;

Heuristic analysis;

Behavioral patterns and user profiles, user journeys and personas;

Information Architecture;

Interaction design, wireframes (low fidelity prototype) and UX;

Design and user interface (Ul);

High-fidelity prototype and multi-device validation;

User tests.

3 — Metodologias de Ensino e Avaliagao
Teaching and Evaluation Methodologies

AUC possuicaractertedrico-pratico. Desenvolve-se através de aulas expositivas de apresentagao
dos contelidos programaticos e de aulas praticas orientadas para a aplicagdo dos conhecimentos
ministrados em cada sesséo, através de exercicios e tutoriais.

A classificacéo final contempla: avaliagdo continua (20%), que privilegia a capacidade critica
e de comunicagéo, a demonstragcdo de conhecimentos e evolugédo na aprendizagem, a iniciativa
e a autonomia, para além da assiduidade e da participagdo nas aulas; as avaliagbes periddicas
gue ponderam as varias fases do projeto (70 ou 80%) em que se avalia a interpretacéo e correta
aplicagdo dos conhecimentos abordados, o nivel de criatividade, o rigor de execugéo e apresentagéo
e o cumprimento dos prazos.

A avaliacdo final (10%), a qual sdo admitidos apenas os estudantes com média
de classificacao final igual ou superior a 8 valores, resultante da combinagéo da avaliagdo continua
e avaliagdo periddica, contempla uma apreciagéo global do trabalho desenvolvido ao longo do
semestre e eventuais reformulagdes deste.

The UC has a theoretical-practical nature. It develops through lectures of presentation of the
syllabus contents and practical classes oriented towards the application of the knowledge taught
in each session, through exercises and tutorials. The final grade includes: continuous assessment
(20%), which emphasizes critical and communication skills, demonstration of knowledge and
evolution in learning, initiative and autonomy, in addition to attendance and participation in
classes; the periodic assessments regarding the various phases of the project (70 or 80%) in which
the interpretation and correct application of the knowledge, the level of creativity, the rigor of
execution and presentation and the fulfillment of the deadlines are evaluated. The final evaluation
(10%), to which only students with a final grade of 8 or higher values, resulting from the combination
of continuous assessment and periodic assessment, is allowed, includes a global evaluation of the

largo da academia nacional de belas-artes — 1249-058 lisboa, portugal
+351213 252 100 | www.belasartes.ulisboa.pt



work carried out during the semester and eventual reformulations.
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