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Degree Master

Duragao Semestral

Duration Semestral

Horas de contacto (TP 28 + OT 28 horas)
Student workload (TP 28 + OT 28 hours)
ECTS (6 ECTS)

PROGRAMA CURRICULAR
COURSE UNIT CONTENT

1 — Objetivos de Aprendizagem
Intended learning outcomes

Conhecer as fun¢bes do design de apresentagdo/comunicagdo em museus e exposicdes, seus
aspectos cientificos, simbdlicos, projectuais, graficos e artisticos. Ser capaz de investigar e
elaborar sobre a museografia, entender as técnicas de comunica¢do contemporaneas, saber
organizar e liderar um projecto de comunicagdo para um museu ou exposicao.

Dispor de meios operativos que permitam a elabora¢do de projectos e sua discussdo com os
profissionais de design de comunicagdo. Numa abordagem dual pretende-se uma capacitagao
gue permita estratégias de intervengdo projectual e uma abordagem de monitorizacdo de
grande proximidade com o desenvolvimento do trabalho dos projectistas.

Distinguir os dois paradigmas da museografia, display type e text type, no que diz respeito a
intervencdo no lugar da exposicao e a elaboracdo no espacgo da pdagina. Desenvolver a escrita
e a tipografia no contraponto com a imagem e com o artefacto museoldgico, a composicdo e
a fungdo, no interior da arquitectura e no interior do catalogo (enquanto residuo portatil de
continuidade da exposi¢do).
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Knowing the functions of the presentation/communication design in museums and
exhibitions; scientific, symbolic, projected, graphical and artistic aspects. Be able to
investigate and elaborate on museography, understand the techniques of contemporary
communication, learn to organize and lead a communication project to a museum or
exhibition.

Disposal of operating means for the elaboration of projects and its discussion with the
professionals of communication design. On a double fold approach is intended a training that
enables project intervention strategies and a close proximity monitoring approach with the
development of the designers work.

Distinguish the two paradigms of museography, display type and text type, with regard to the
intervention in the place of the exhibition and in the space of the page. Develop the writing
and the typography in counterpoint with the image and with the museum artifact, the
composition and the function, inside the architecture and inside the catalog (as portable
display continuity residue).

2 — Conteudos Programaticos
Syllabus

Elementos essenciais da comunicacdo em espagos museoldgicos. O museu como sistema
homogéneo perfeitamente organico de comunicagdo. A situacdo urbana e impacto
urbanistico dos museus. Reconhecimento da arquitectura do museu enquanto disciplina
pratica interlocutora da museografia. Valorizacdo dos materiais. A questdo do espaco e do
tempo, clareza e neutralidade.

O que comunicar e a quem comunicar, os objectos e as mensagens visuais. Informagdo: temas
e publicos-alvo. Literacia e niveis de iliteracia da populagdo portuguesa, competéncias de
interpretacdo no quotidiano. Tipoliguistica e iliteracia tipogréfica provocada. Tempo de
observacdo e leitura. Percursos alternativos com niveis de extensdo e de complexidade de
informacao diferenciados. Selec¢do e hierarquizagdo da Informacao.

A proto-escrita. O alfabeto enquanto instrumento primordial do musedgrafo. As mensagens
visuais: texto e sua composicdo. Intervengdo grdfica no contentor arquitecténico.
Classificagdo estilistica e tipoldgica de Maximilien Vox. Nomenclatura tipografica e crivo
onomastico dos materiais graficos do musedgrafo. Teorias da percepcdo: legibilidade e
leiturabilidade na museografia. O uso e o estilo no grafismo do museu e da exposi¢do.

Essential elements of communication in museum spaces. The museum as a perfect
homogeneous organic system of communication. The urban situation and urban impact of
museums. Recognition of the museum's architecture while discipline practice related to
museography. Recovery of materials. The question of space and time; clarity and neutrality.

largo da academia nacional de belas-artes — 1249-058 lisboa, portugal
+351 213 252 100 | www.belasartes.ulisboa.pt

pagina 2 de 4


http://www.belasartes.ulisboa.pt/

b belas-artes
a ulisboa

What to communicate and to whom communicate, objects and visual messages. Information:
themes and target audiences. Literacy and illiteracy levels of the Portuguese population,
interpretation skills in everyday life. Typo linguistics and typographic caused illiteracy. Time of
observation and reading. Alternative pathways with levels of extension and complexity
information differentiated. Selection and hierarchy of information.

The proto-writing. The alphabet as the primary instrument of the museographer. The visual
messages: text and composition. Selection and hierarchy of communication. Graphic
intervention on the architectural container. The stylistic and typological classification of
Maximilien Vox. Typographical nomenclature and sieve of the museographer’s materials.
Theories of perception: legibility and readability in museography. The use and the style at the
Museum.

3 — Metodologias de Ensino e Avaliagao
Teaching and Evaluation Methodologies

A metodologia pedagdgica procura gerar uma relacdo activa entre docente e discentes,
promovendo a intervencdo individual, desenvolvendo o sentido critico e a actividade
projectual dos alunos para a aquisicdo dos contetdos programaticos. No decorrer da unidade
curricular havera recurso a aulas tedricas, slide shows, projectistas ou curadores convidados,
visitas de estudo a museus, galerias, exposicGes; sendo que os alunos sdo impelidos a
desenvolver relatérios das mostras analisadas. A disciplina prop&e a resolucdo de um projecto
de museografia, antecedido por uma proposta, programa museoldgico e metodologia
descritiva. A avaliagdo incide sobre o dominio dos contelddos programaticos e a sua aplicacao,
tanto em relatdrios analiticos como na tarefa projectual solicitada. A classificacdo final (0-20
valores) resulta da seguinte ponderagao:

1. Avaliagdo periddica (80%)

Elementos de avaliagdo a meio e no final do semestre, em sequéncia:

— Proposta, programa museolégico, metodologia descritiva (40%)

— Apresentacdo em aula do projecto museografico (40%)

2. Avaliagao final (20%)

Elementos de avaliagdo em época final calendarizada:

— Projecto museografico final com afinagdes e melhorias (20%)

The pedagogical methodology seeks to generate an active relationship between docent and
students, promoting the individual intervention, developing the critical sense and the project-
oriented activity of students to acquire the programmatic contents. During the course there
will be lectures, slide shows, guest designers or curators, student visits to museums, galleries,
exhibitions; where students are compelled to develop reports of the shows analyzed. The
course proposes the resolution of a museographic project, preceded by a proposal,
museological program and a descriptive methodology. The evaluation focuses on the domain
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of the syllabus and it’s application, both in analytical reports and project tasks requested. The
final grade (0-20) results from the combined scores:

1. Periodic Evaluation (80%)

Assessment elements in the middle and at the end of the semester, in sequence:

— Proposal, museological program, descriptive methodology (40%)

— Class presentation of the museographic project (40%)

2. Final evaluation (20%)

Assessment elements in the final scheduled time:

— Final museographic project with adjustments and improvements (20%)

4 — Bibliografia Recomendada
Recommended Bibliography

Abdullah, R. & Hiibner R. (2006). Pictograms, Icons & Signs, A Guide to Information Graphics.
London: Thames & Hudson.

Baines, P. & Haslam, A. (2002). Type & Typography. London: Laurence King.

Bringhurst, R. (1997). The Elements of Typographic Style. Vancouver: Hartley & Marks.
Castanheira, C. & Llano, P. (1996). Alvaro Siza, Obras e Projectos. Lisboa: Electa.

Kane, John (2002). A Type Primer. London: Laurence King.

Magnano Lampugnani, V. & Sachs, A. (2002). Museus Para o Novo Milénio, Conceitos,
Projectos, Edificios. London: Prestel.

Mc Lean, R. (1996). The Thames and Hudson Manual of Typography. London: Thames and
Hudson.

O’Grady, K. & O’Grady, J. (2008). The Information Design Handbook. East Sussex: Rotovision.
Wildbur, P. & Burke, M. (1999). Information Graphics — innovative solutions. London: Thames
& Hudson.

5 — Assisténcia aos alunos
Student assistance

Informacgao sera comunicada, pelo Professor, em aula.

Information provided by the lecture in class.
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